
 

 

 

Job Title: SEO Specialist – Part-time  

Department: Marketing & Communications 

Reporting to: Head of Marketing & Communications 

Responsible for: Research, Advertising and website layout trends 

Salary: Competitive (dependant on experience) 

Location: West Yorkshire 

Job Purpose: We are looking for an SEO Specialist with at least 1 to 3 years industry 

experience to optimize the content on our website based on analytics and 

keyword research. 

 

You will be part of a small, dynamic marketing team reporting directly to Head of 

Marketing & Communications, working collaboratively with the Head of 

Marketing and Fundraising Department. An understanding of the charity/ 

fundraising sector advantageous but not essential.  

 

Key Requirements 

 

 Prior experience in content marketing, content growth and SEO. 

 Working knowledge of search engine optimization practices. 

 Outstanding ability to think creatively, strategically and identify and resolve problems. 

 Efficiently communicate with other marketing professionals to align goals. 

 Collaborate with others within the marketing department to manage SEO strategy. 

 Excellent verbal and written communication skills.   

 Ability to work within a team and independently. 

 Familiarization Google analytics and Adobe Analytics. 

 Experience with website optimization tools. 

 Strong organizational, time management, and analytical skills. 

 

 

 

 



Responsibilities: 

 

 Reviewing and analysing client sites for areas that can be improved and  optimized. 

 Develop optimization strategies that increase the company's search engine results  
 rankings. 

 Preparing detailed strategy reports. 

 Identifying powerful keywords to drive the most valuable traffic and data mining tools. 

 Knowledge of PPC campaigns. 

 Writing powerful calls-to-action to convert visitors. 

 Conversion tracking. 

 Filling websites and other content with effective keywords. 

 Writing effective SEO content for blogs, websites and social media accounts. 

 Developing link building strategies. 

 Analysing keywords and SEO techniques used by competitors. 

 Keeping updated on both white hat and black hat SEO strategies to avoid stay within search 
engine guidelines. 

 

If this sounds like you, please send CV’s to lisa@sktwelfare.org 
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